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William Blair US Smid Growth Fund Update:  April 2022 

Market update: 

Portfolio Review During the month of April, the return of the SMID Growth strategy approximated that of its Russell 2500 Growth benchmark. Outperformance among Health Care holdings was largely offset by lagging returns in Information Technology, Financials and Energy.  Top contributors included Wyndham Hotels & Resorts (Consumer Discretionary), Burlington Stores (Consumer Discretionary), Acadia Healthcare (Health Care), Builders FirstSource (Industrials) and Leslie’s (Consumer Discretionary).  Our typical underweight to unprofitable companies also provided a benefit to relative performance during the month. Detractors from performance included SolarEdge Technologies (Information Technology), Virtu Financial (Financials), Dynatrace (Information Technology), Revolve Group (Consumer Discretionary) and Shoals Technologies (Industrials). 

Value Core Growth
Month to DateRussell 3000 -5.78 -8.97 -12.09Russell 1000 -5.64 -8.91 -12.08Russell Midcap -5.94 -7.70 -11.26Russell 2500 -6.78 -8.52 -11.42Russell 2000 -7.76 -9.91 -12.27
Quarter to DateRussell 3000 -5.78 -8.97 -12.09Russell 1000 -5.64 -8.91 -12.08Russell Midcap -5.94 -7.70 -11.26Russell 2500 -6.78 -8.52 -11.42Russell 2000 -7.76 -9.91 -12.27
Year to DateRussell 3000 -6.57 -13.78 -20.22Russell 1000 -6.34 -13.59 -20.03Russell Midcap -7.65 -12.94 -22.42Russell 2500 -8.18 -13.84 -22.32Russell 2000 -9.97 -16.69 -23.35

Market Performance
• U.S. equity indices declined in April, as inflation concerns, conflict ineastern Europe and lockdowns in China continued to weigh on equity valuations.
• Supply chain and inflationary concerns remained in focus given COVID-driven closures throughout China and Russia’s role as a major energy and commodity producer.
• With anticipation of Fed rate hikes to combat inflation, equity valuations were pressured while U.S. corporate earnings remained solid.
Style Performance
• Value indices outperformed growth indices across the size spectrum in April and year-to-date.
Market Cap Performance
• In April, large caps modestly outperformed small caps in the valueindices, while there was minimal dispersion across the market cap spectrum in the growth indices.
• Year-to-date, large caps modestly outperformed small caps across the style spectrum.

Source: FactSet; Eagle 
Past Performance is not a guarantee of future results.  A direct investment is an index is not possible. 
The Russell 3000 Index measures the performance of the all-cap segment of the U.S. equity universe. The Russell 1000 Index measures the performance of the large-
cap segment of the U.S. equity universe. It includes approximately 1000 of the largest securities based on a combination of their market cap and current index 
membership. The Russell Midcap Index measures the performance of the mid cap segment of the U.S. equity universe. It includes approximately 800 of the smallest 
securities in the Russell 1000 Index based on a combination of their market cap and current index membership. The Russell 2500 Index measures the performance of 
the small to mid-cap segment of the U.S. equity universe. It includes approximately 2500 of the smallest securities in the Russell 3000 Index based on a combination 
of their market cap and current index membership. The Russell 2000 Index measures the performance of the small cap segment of the U.S. equity universe. It includes 
approximately 2000 of the smallest securities in the Russell 3000 Index based on a combination of their market cap and current index membership. Core returns 
represent the Total Return indices. The value segments of these indices include companies with lower price-to-book ratios and lower forecasted growth values. The 
growth segments of these indices include companies with higher price-to-book ratios and higher forecasted growth values. 
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April Contributors  
Wyndham Hotels & Resorts (WH) is the U.S. market leader in economy and midscale hotels, primarily serving leisure travelers with a portfolio of 20 brands (e.g., Super 8, Days Inn, La Quinta, Ramada, Hawthorn and Wyndham).  Wyndham operates an asset light model with over 90% of its rooms franchised.  It provides a clear value proposition for its franchisees given occupancy gains and cost savings driven by brand affiliation and a large base of rewards program members.  We believe Wyndham is among the best positioned lodging companies to benefit from post-pandemic travel trends due to its limited exposure to corporate business travel, less vulnerability to growth in alternative accommodations (due to value price points and off-highway locations), and the limited supply growth among midscale/economy lodging segments.  The company reported a strong revenue and earnings beat, participating in a favorable backdrop for leisure travel while gaining market share.   
Builders FirstSource (BLDR) is a residential building materials manufacturer and distributor. The company is the largest value-added manufacturer in the industry by total revenue, geographic coverage, total facilities, and product scope. Despite a rising interest rate environment that could negatively impact the housing industry, as well as supply chain constraints, Builders FirstSource has demonstrated strong pricing flexibility, particularly within the volatile lumber market. Further, investors recognize the exceptional value proposition that the company provides and the market share gains they are achieving in this highly fragmented market. We continue to see upside driven by strong management execution, multiple expansion as value-added products become an increasing percentage of the business, capital deployment and/or housing market strength after a decade of under-building.  
April Detractors 

 
SolarEdge Technologies (SEDG) is the world’s largest manufacturer of solar inverters employing Modular Level Power Electronics (MLPE) which allows a solar array to produce the maximum power from each module. We believe that demand is accelerating, driven by solar affordability improving, demand for carbon offsets continuing to increase and their superior technology relative to competition. We continue to believe in the high value proposition of SolarEdge's products, geographic expansion, scale and technological innovation that will drive market share gains in the long term. We maintained our position.   
Revolve Group (RVLV) is an online fashion retailer that sells owned, established and emerging brands targeting Millennial and Generation Z consumers across its two segments, Revolve and Forward. Over the prior year, the company had reported robust revenue results that were ahead of expectations, driven by new customer growth and a strong recovery in apparel styles associated with social outings, as well as continued growth in the company's activewear, beauty and intimates categories. Notably, the management team has invested in a series of initiatives that increased the company's earnings power coming out of the COVID-19 pandemic, such as entering new categories, adding new international markets and expanding fulfillment capabilities, and should continue to benefit Revolve Group in the long term. We maintained our position.     
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